
Total Eligible

Consumers

Consumers Receiving

Purchased Services

Consumers with No

Purchased Services

Percent With No

Purchased Services

American Indian or Alaska

Native * * * 20.0%

Asian 563 472 91 16.2%

Black/African American 2,761 2,389 375 13.6%

Hispanic 4,416 3,613 805 18.2%

Native Hawaiian or Other

Pacific Islander ** * * 27.3%

Other Ethnicity or

Race/Multi‐Cultural 1,797 1,518 281 15.6%

White 2,990 2,567 424 14.2%

Totals 12,548 10,575 1,981 15.8%

Total Eligible

Consumers

Consumers Receiving

Purchased Services

Consumers with No

Purchased Services

Percent With No

Purchased Services

American Indian or Alaska

Native * * 0 0.0%

Asian 117 117 0 0.0%

Black/African American 393 386 * *

Hispanic 886 879 * *

Native Hawaiian or Other

Pacific Islander * * 0 0.0%

Other Ethnicity or

Race/Multi‐Cultural 566 559 * *

White 694 680 14 2.0%

Totals 2,658 2,623 36 1.4%

Total Eligible

Consumers

Consumers Receiving

Purchased Services

Consumers with No

Purchased Services

Percent With No

Purchased Services

American Indian or Alaska

Native * * * 40.0%

Asian 247 177 70 28.3%

Black/African American 1,188 911 280 23.6%

Hispanic 2,327 1,643 686 29.5%

Native Hawaiian or Other

Pacific Islander * * * 42.9%

Other Ethnicity or

Race/Multi‐Cultural 873 645 229 26.2%

White 1,109 825 285 25.7%

Totals 5,756 4,208 1,555 27.0%

Total Eligible

Consumers

Consumers Receiving

Purchased Services

Consumers with No

Purchased Services

Percent With No

Purchased Services

American Indian or Alaska

Native * * 0 0.0%

All Ages

For birth to age 2 years, inclusive

For age 3 years to 21 years, inclusive

For age 22 years and older
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Asian 199 178 21 10.6%

Black/African American 1,180 1,092 88 7.5%

Hispanic 1,203 1,091 112 9.3%

Native Hawaiian or Other

Pacific Islander * * 0 0.0%

Other Ethnicity or

Race/Multi‐Cultural 358 314 44 12.3%

White 1,187 1,062 125 10.5%

Totals 4,134 3,744 390 9.4%

* In accordance with DDS Data De‐Identification Guidelines, counts of one through ten have been suppressed.  
** In accordance with DDS Data De‐Identification Guidelines, complementary cells have been suppressed.

The sum of consumers with no purchase of services and consumers with purchase of services may not be equal to total eligible consumers. Some consumers may 

have purchase of services with insurance, and without insurance, causing the count to be duplicated in the total.


